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Learning Outcomes

By the end of this unit the learner will be able to:

v’ Get started with search engine optimization
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Unit 8

Search Engine Optimization (SEO)
What is SEO?

No matter how popular your company is, or how unique your name is, people still have to be able to find
you online. Search Engine Optimization (SEO) needs to be one of the tools you use in order to help you
gain and maintain a digital reach that is both broad and deep. When you optimize your web pages, social
media sites, blog, and wherever else you have an online presence, SEO helps you to get as close as you
can to the top of search results — preferably to the top of the first page.

In order to get to the top of a search page, you need to select search terms and keywords that people
look for, and then optimize your content to make it easy to find, or “search friendly.”

Your best SEO results come from having great content on your sites. This will also help you attract people
who are interested in what you have to offer; the qualified prospect. Throughout our conversations
about SEO, it’s important to remember that nothing is effective unless you offer good, strong content.
Unless you appeal to visitors to your site, they don’t become qualified prospects and convert to
customers.

Understanding Search

When it comes to getting found on the Internet, there are plenty of different tools that get used. We’'re
fortunate that a shared language has developed around them.

Spiders, Crawlers, Bots (or Robots)

These are automated processes that search engines use to visit all your sites and index what they find
there.

Natural and Organic Searches

These are the lists of unpaid advertising sites that are generated after you do a keyword search. They are
the result of the search engine’s algorithm (a set of mathematical rules). They are different than a non-
organic result (which may include paid advertising). In the example below, we searched for “how to paint
furniture” and we got about 115,000,000 results. They are all natural or organic, because there are no
paid ads on the page.
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Paid Searches

If we search for something more specific, like “Benjamin Moore Paint,” the results show a paid ad first

(with a very pale yellow background) and even a map with the nearest location, before the natural leads
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If you want to test how your site ranks by using different search terms, you can use a free trial at
WebPosition.com or an inexpensive tool like ZoomRank.com. If you are working with a professional
marketing company, they can and should be testing your site rankings.

How It Works

Search engines use tools like spiders, crawlers, or bots to trawl the Internet for new information. They
are working all the time! Remember, though, that they may work on a different schedule than you do, so
you need to prompt them to come look at what is new on your site by sending them a message.

You can update a search engine like Google, Bing, or Yahoo by using their webmaster tools and
submitting the URL of the new or updated page. You have to submit to each search engine separately,
and they don’t like it if you are sending them all the same link.

Instead, you can choose to update one site and wait for the spiders from the other sites to find your new
content, or you can stagger things. For example, you could send one site the updates for your hub site,
another your blog updates, and the third an update to your social networking page. As you can already
tell, this could get to be a big job, so you might find this easier if you use something called pinging.

Pinging is a process where you can advise the search engines that a change has been made. You can start
pinging with a third-party service, or you can set up your website, blog, and so on to do it automatically.
For example, large blogging sites such as WordPress, Blogger, or TypePad have pinging built in to their
service already. For other sites, you simply have to submit the URL of the page you updated, the name of
the page or title of your article or information, and then click Submit. The service you are using will
respond by broadcasting a message that your URL has been updated.

Once you get started with SEO, you will probably start getting sales e-mails from companies that want
you to pay them a prince’s ransom to get your site submitted to hundreds or even thousands of search
engines. In reality, though, if you get ranked on the top sites, you will be captured in about 94% of all
searches. (As of June 2012, 82.63% of global Internet searches were done using Google, followed by
Yahoo at 6.84%, and then Bing at 4.46%. Source: (http://marketshare.hitslink.com/search-engine-
market-share.aspx?qgprid=4 )

When you enter a search term, the search engine tries to offer you specialized results based on your past
searches and what it gauges as your preferences. If you do a lot of research about fast cars, for example,
that history also contributes to your results. Are you a researcher? If so, you’ll see recent search topics in
your results, too.

Let’s look at how the three top search engines responded to a query for “marketing online.”

414



Search Engine Optimization (SEO

Bing

bing |

T [T MLMAES SIFOFHMING HLWS MLUHEL

waheling vnbine jo |
LEILIN UL <z EUL s

Build-an Online Business b

vt Wallslor com

Al el T =nld P oo Sl Wi ag, Lol ek Nt

Rlerketimg Yom Hils'
Caog e coriaducds
Czt dualifies Yis tars Ta > our Sitz. Macz Your Ad Or Geog = Tocasl

Marketing Onling
wivavs Taperolfirsa s oticg e
T ssbizal cvsull s o e cpenl el e alncg o sie

e P ]

wwnt marketlngmegoea = . )
Cers aCarad an source o r e ard stic es or markedng, adetiz o ard media.

Ibeirel marketing  Vikaisris e iss eneydci sy

ek pedia. orgowikIrer st _marketing -

Types cf Irzemes . EBasiress mocels  Advariaces ard Cacarity caroers

Irzerist marketing. alzo kw25 wab marketing, online markeling, wabvert sing, o
eqmarkating . is rafared 12 a5 the marketing (gererally gromation) of produsts o
FarineEs

Online Marketing Ariclos, Tips, & Expert Advice | Entropremssn com
winng 2mre prene i cor'm arketngéonl Inemarkelng) dex tml =

Chdin: Blaketingg i oea o by o e beopyoe Do s ol 1
ar Chlioe Murke g wenlaomllsoa e o e mmnhed pou business

b g comiews
Pleva beisene o an Do Waake: g @ cdems e o3l adess o
Vioouss provdes &1 irtegreted sdite 10al combings 2oc al marketing.
s e kiling Praewe s alicenmely: e b (R | RN T I DS il
depend apeer e el o ad el s g
me Pk lomg 430 =l Ol Chowes
21 heary a0

- st

i = e i b

Hurwd £
faskaba

23-f1 hezalbelgaa i o

L bz ego

Redzhas szahes i marketing online
Frea Calira Makeing
ot o tbel w Courses

Caline [Marist 14 Canada

Calira Marketing Teronic
et 2 Man e ario Culguiy
Colivs Markesing Strategy

Rax
Afiiiale Marketing Fack

Al Wbtk von
e Sslibale Brachabing Fan e =oes
Zvaryhirg ~ou eed To Set Starad

Froo Ermadd Marketing

wraw ey —cm o

ey FiognlEcan o Soene =

Markating, Hewslatzers, Sales Zma

23005 Video Spokesporzon
aar (ounVebsitaGpokespeson com
Dvar 160 Raql. Prafessicaal Aclors to
CAacose Fom - |7y Dt bree Zemal

52895 Far Tan 0 Restite

WANLE DT T

warwebste car be ovthe gt sace of
Smny £ g T srarck ergies

AR )| L sk

wrany Mead mn Y e

A3 B4 Foe Tl =3 Heal anmeg 8
Markating o BEvew Bsachk Engine.

Wart Passive Income?
wawiaathy D ocasicon

Trze Online Souse Reecals A1 9
dilfcalll Ceoaloonl

Tai woar mass 3ge Fare

AFL AT REARTRES

Iree Or e Iarket g

an e Wlerhatic g Torono
MU
Lo

Wkl gy s
Wik aluep Calgary
n e Markatirg Canada
D ove Wlérkatir 3 Srateqy
E-*arlating

What s Intemet Marieting

Page5| 14




]
Search Engine Optimization (SEO "

Yahoo

sgum | kals

YaHOO!

@ sssmarer - on

O 0,000,000 masus Tor

Il oL

Web  lyges Wideo Local Hewws: Moec =

marketing online

ERopping

Alsatry: ntornct marketing online aovordsing, morz..

marked ng onl e : 3 1 3

Casiy creata, Sard & Track Calk Cail Marketing Dlasis: Try il Trac
B0 Sk A wra Grophiciall.com
Ertaararac” Marketing |ieiieu ey

ok Warketimg Ge s & T W keming Do ~C0% Sl Sl

W vnklpadls i ! ! ’
FlandaTarhOnlinernmiHarksting

Rarketing | ecres Onllne
Een You Marhelmg Legree 130% Online. degques, ale [odayl
Hahor T g i

Fal lnternet Marketdng
FMew progrzma tkal wil gel vou-ame basiness growing f2a.
diorcyibenul s con Wy sleied echayes

Online Marketing Arhciee Deis &0 el Silviee
Cnlina Markating is gvvairg = pic y ard geHing yoor ks weas o 4aere is impetars Clr
Cnllne Marketing carzeaill skov youhos so market yoa businass._
wrdentrapren 2o com market ngorlie eras et agdinde beml - Cacted
Frar b s &0 =i B
il O [ NSH || L3 13 1o G
| are Nased M singzs  Stadnga Doz ness anme
Lz 7222 Faraing Jonisbazac

Ilore ros it Pamocrrien o ir e -

il - A kinedi wroloaedi

= pat o Inberred Buaaeas mcdes | A jﬂ]“‘::: £ Lerriv-oofre T
Inernet markeding, also «r o 35 s marketing, coling markedng. wekvet sing. o
o omaikeling, s oo aizg bz i keting gencally pomab o] ol pooducls o
vmowi ki polia oneptee B et i ketiogg " ached

Coow pour bug ness wik Topilank Onllne Markeding bps, aric sz, dlarcaws S how b's
£ zooiEl media, 222700 Brgire optimEEc & eontert markeding
vavea L ppracth blempazan 25 cbad

Online Merketing Servces o Weh=ile Vrogeolon Malvauk

Witk rsblarketing. togatie - wa San devalep cnllme markedng progans thal arerghs o
waL~ bosiress and baeger WWe focuz onegeraral g leads and opporait 22 for
wavcacrebovon sl uliva s conio ol -mubesting - aed

Online Markstin

Cnlins Marksting ! eviczs | Marketing B

Faqal Onlina Marksting has cuar 3 wears of proven mathads 1o omqan =z w placayear
mosl saa0ed keywords 01 tha Trat page of Goog 3 ard other search angiraz:

v paqetonlinemarkedng. com - Teoheo

“FmTTR =

Bz v gty doswagy | Wal

ALy

bree | ma | Marksting

Dy znmr Sraen e S, o
Parkebimy, Somanhe g Silng
“ma

‘wpevy, Cnal [Bralm, com

0 DR 1 oA Acs H
Simal desuty, Ko dapmal Cdurl
= Side A0 0] Kalod P s
avoida barnebedeonaailad s o

Advorise your businzzs
Jerome wors visibo 2 onllne

g wou - busno2es mln eogle
anawy roogle comdSclimds:

Ontine Cagrea aarring cutt wedga
Internst Marketlng 52 =4l 5=
won ] il Sall edu

Markefing (Crup-ss

Sama Bl Paced Tirne: Wi
Marketing Goarses In Yodr Avea.
e L

Lefleges Canada- Sehocls.com

Online Marketing 1z
Secer Fuoe W 1 ST b
{nline Markating =31 Irfa
Zanadalnlvarshles.ca

SRR YOIIE IMRSSENR NRra

Pageb| 14



Search Engine Optimization (SEO "

Google

Go a_ﬁSIE MEkIng oriing i “

SE‘E."{'H Tl I [T TN o e T b |
I #hull Acs wetalzs te markating andlns Wy 1maam ads® Sig - N bez e ada?
g Gnllne Merketlng Toes | Fioqua cnm Arerinm 1T
s Clncas Zamdinllne: Narketing e ooijla GrrtARY s
g lizad Hinuss ~raq Mankating Londs G8l Dpade Sasceed 0 KArkRcing b delfinnds loqrusy yudn bas - sss
Ser, coveriizag will Soogo-anay
homas = ; = i
Fapert inhernel Markating . Techidese com - .
s VoA LS A, S oM _'JLE:L‘_E';’LQL'E_E..!:IL-.:&
Inrrzasa Yean drahe & Comarsnns Bl s eracs et Wsknm w2 vuind
Sriapping 2oz Wlshse Trcic D Minulzz

I ; . e RT O | AR CNEIRY Dinks
AR Online Marketing | Lo com 4 S

= L
wor LizpocdmibE b dispeae mbsband =
ks Targ saw prspecks k2t marteewitk smar bR -haaanr adedtising! online M?FHEU.I‘I.Q for SMF
' wrwet A and e et hin
e Heatad seapmias  mstkalinn S iCe business G kaling Ematany 91 Fe LT LR TRTE R AT
= =valive T i g Frogeap
e s wh bt v s ke limggena g T
thylsspen =, Lenfam ]

Oroes e Smandion coooce of v ows e aliches or amanheting, cdeotisiog oro iz ¥ ]

o bl vl o guling b
TRAm A ersTar % Ak T ng
artiefen o g T i) [Eeistal® A o
A erbmapre s sumce m'marketingenibnememeting made: vl dreha Gitel *"ﬂ"ﬁ'
IE A 2772 - Culine Mloshebing i crowdig ool o0 d el 2o basinsas il bers " 1i1 A ke
iwiripatart. Our Online Marketing cooters Febow o vz Lamarket .. 'Ii‘]'a:lhg':!,rr;ll:;q:w..'ﬂrn o
ecicl s Markering Cagan hies.

ercmipsde owm b dr e el murkeling 100 L B

Il iz luultu:l _':1: tlun 3..1J'-|'l|| iranls IIIL"!I}GL'II-I |_g, unllinee :m.nI.';..i'l:], walnlivig. o ¢ e 2
ke in wired b as s kel eg Sqenens by peameke o of . £ mtiancr vieiredion

= Typpsg ol nbe el manbes - g - Sosinzas mode's - Shaileges and ndselors o7 Spasinial ol a4

Online Warkating Bluy [Mieag Ernail Karketing

v Loprambllog 2 e srwy e Locen

141y coe Gy yanr oo o wss will TanReck Tnline Madaesting (e af - re. Send T W Crec Marketing & Scles
nle sy enn & 178 FYROF 200 3 MR SA3TE g aaplirrabes & oo stenl . Hewslaltas pe Wath 1971 caa
Merketing Online nbexrel H_Erlmiln

oo marketing online ook wa seaptilabs rem’

Markam ng Onllrs 5 Inlesvat sadker =0 and emarkaring reaaaes r matkating ~uglem Morkedng | 1ans
pirzzacieEe 370 el HaTs. SEQ b St Like

i N | Zzeyeired 1
Ciffirial Sita of Guariia Marketing ok

Alternative Search

Portals, directories, resources, multimedia, and social networking sites all offer search functions, and
others to look for almost any kind of product. According to researchers at Comscore
(http://www.comscore.com), we used all of them more in 2011 than we did in 2010, and the reliance on
these alternative sources is growing.

Although these searches may not be what we would think when we think of search engines, people are
using them, so you must be monitoring them, too. What does this mean for you as a company embarking
on Internet marketing? You must be found by people who may not even know they are looking for you.
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Test Your Knowledge

Take a few minutes and reflect on your business, referring to your marketing plan that you brought as
your pre-assignment. You should think about which alternative searches your customers are using, what
is currently on your hub site, and what you should be thinking about adding to that site so that your
customers and prospects can find you.

Optimizing Keywords
What Do They Want?

When people look for your company or your products, they will put terms in a search box on your site or
a search engine page. People are different and live in different parts of our global community, so not
only do you need to know what they are searching for, you also need to figure out how they will ask for
it.

For example, fizzy sweet drinks in America are called soda; in Canada, they are called pop; in the United
Kingdom, they are called a fizzy drink, soft drink, or pop. In all three places, some versions are referred to
by their brand name (such as Coke, Pepsi, or Dr. Pepper) as well. Even though everyone is speaking
about your product in English, they are all using different words to express the same thing. This happens
with other items, like anoraks, jackets, toques, knitted caps, chesterfields, and sofas.

Keywords, Search Terms, and Tags

Allow us to introduce you to keywords and search terms (which in social media are referred to as tags).

When a potential customer is looking for your product, they are only going to type a few words into a
search box. The total number of words can vary by search engine, but as a rule of thumb, the fewer
words they need to find you, the larger your profile gets. However, some marketing resources also tells
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us that longer search queries tend to lead to more conversions (sales), possibly because the searcher
already knows exactly what they want.

Search engines ignore certain words, so you can leave them off your phrases. (You can leave them in so
they make sense to you, but just know that search engines ignore them.) This includes prepositions
(about, beside, of, than, under, etc.), conjunctions (for, and, but, yet, etc.), articles (a, an, the, etc.), and
punctuation.

To keep your keyword list reasonable, words that have the same root when in plural form can be
entered as a singular word. You would use the words dog, skunk, or car but you don’t have to use dogs,
skunks, or cars. However, knives, mice, and companies will need both versions of the root added as a
keyword, because they change from knife, mouse, and company.

Metatags

When the programmer (or you if you are a do it yourselfer) create your webpages, there will be a space
for a metatag where you can list and track your keywords. These metatags are not required for the
search engines, but they do help you to keep track of your keywords. Visitors to your webpage don’t see
the metatags either, but they do appear in your coding. A good strategy is to vary where you position
search terms on different pages because the search engines truncate the keyword tags at different
lengths.

The images below show the homepage for www.velsoft.com. We have circled the keywords that are
right on the page:

e — T ar
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Here is how the keywords and metatags are captured in the source code:
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Tips and Tricks

Here are five tips to getting a solid list of keywords:

Brainstorm a list of every potential keyword and phrase that you can think of.
Marketers should not isolate themselves. Ask your colleagues, friends, and employees for

Use the names of all your key products and services, company name, subdomains, and

Include industry and geographic (location) terms and jargon. If you have a popular name, try
to secure as many versions of it as possible. For example, London is a city in England and

Use a search tool like the Google Keyword Search tool (used for Google AdWords) to help
identify lots of keywords and phrases.

[ )
®
ideas.
®
nicknames.
[ )
Canada.
®
Remembe

results.

r that searchers have to be desperate before they will look onto a second page of search
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Test Your Knowledge

Brainstorm a list of 30 search terms (words and short phrases) that can be used among the different
pages of your hub site. You will have to consider the terms that searchers use to look for your product
and balance that with the goal of showing up on the first page of results.
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Test Your Knowledge
Debrief

What have you learned about Internet marketing so far?

What will you apply to your marketing efforts?

Why will you, or why won’t you, apply some of what you learned so far?

How many places can a customer find your links?
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Do you have products that warrant a domain name and would increase the options of your company /
brand showing up in searches?

Monitoring Search Engine Ranking

Understanding Rankings

Now that you’ve invested all this time and effort on search engine optimization, you need to collect,
analyze, and make adjustments to maintain your ranking at the top of the results list. Good rankings
come from having popular pages, and popular pages come from having great content and lots of traffic
(visitors) to your site.

A search engine algorithm ranks your pages from 1 to 10. Right now if you were to visit Google’s page,
they rank as a 10, but if your page ranks at least a five, you will probably reach the first page of search
results (although there are no guarantees). In order to monitor your page ranking, you can download the
Google toolbar and then enable it for your browser (or you can just use Google’s Chrome browser). (As
of this writing, the link was http://google.com/toolbar. We take no responsibility for the accuracy or
content of this link, and does not endorse this plugin.) Then you can use the page rank tool to rate any
page that you like by following the directions.

If you want to maintain a decent ranking, you must commit to checking your rankings regularly and to
adjusting your content. Remember that your webpages must be visible and easy to locate if people doing
searches are going to find you.

Improving Traffic

If you measure your rankings and find that you are not getting enough traffic, here are some
suggestions.
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Improve your inbound links (also called backlinks) by making sure that your links appear in places that
your customers visit. (Your blog and social networking sites may allow this. You can also ask to have your
links placed on other sites with complementary products and a shared target market.)

Check and see what kind of traffic your competition is getting. You can get help for this with specialized
sites such as www.alexa.com or www.quantcast.com or through an Internet marketing specialist. (These
links were accurate as of the time of publication. We take no responsibility for the accuracy or content of
these sites and does not endorse the sites mentioned.)

Know who and where your target market is. Links to your site from other related sites will help direct
qualified traffic to your web site. Get to know site owners and work with them to increase traffic to your
mutual benefit.

Improve your page ranking. Make sure your page(s) score five or higher on the Google PageRank tool.
Highly ranked pages help with your own visibility and help increase your traffic volume.

Further Reading:

v
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